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Introductions

WE ARE

A GLOBAL GROUP

OF INDUSTRY
SPEGIALISTS
GRAFTING MOMENTS
THAT MATTER FOR
BRANDS SHAPING
THE FUTURE.




Our six focal points april‘

BRANDING -+ BRAND
JWEB REFRESH GAMPAIGNS

UEMAND
GAMPAIGNS

Built-to-last brands applied to customer- Activating brand stories by creating Single- or multi-campaign demand
centric web experiences that drive moments to spark new audience generation strategies to capture and
measurable action. engagement and awareness. qualify leads for sales team follow-up.

ABM MEDIA + GONTENT
PROGRAMS REPORTING DEVELOPMENT

Designing 1:1, I:few, and l:many strategies Planning, buying, and reporting on paid Video to infographic, short- and long-form
and activating programs into market media across search, social, display, content to educate and inspire audiences.
through intent-led media. content syndication, direct buys, CTV,

and OOH.
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Part agency; part consultancy /¥ marketbridge april‘

WE HELP GTM LEADERS
BRIDGE BUSINESS STRATEGY
AND MARKETING EXEGUTION

How? By integrating the capabilities of a management
consultancy and a marketing agency——all underpinned
by analytics, data and technology, and all under one roof.
Net result: Accelerated performance. Zero signal loss from
strategy through execution.

Our client focus » Brands in complex markets:
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What we heard from you apr||6

Loooking for an agency to partner with on:
WH AT 1. Brand visual identity assessment and extension
» Considerations include extended color pallet, patterns, iconography
M A K ES THIS » Updated brand guidelines
PRO J E CT 2. Visual update to LeanData.com

» No UX, site mapping, copy or development required

UN I Q UE 3. Full funnel campaign strategy with campaign concepts

»  Campaign will be the launch of new LeanData positioning (complete
June 19) and the newly updated brand

Dates to consider:
» Internal positioning and brand reveal July 21

» LeanData is looking to reveal the new positioning, brand and refreshed
website at OpsStars (October 15)
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BUILDING S TRONG
MODERN BRANDS




Building strong, modern brands

GORE PRI
RELEVANI

'The best brands are built
on core principles that are

authentic, impactful, and

unchanging . 1t g SRR e




Building-strong, modern brands .- g | memm——— april‘
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[t’s not about creating uniformity;
it’s about all customer touch points
adding up to a coherent experience




Building strong, modern brands — b aprll‘

CREATESFINANCIAL
PERFORMANCE

Awareness doesn’t guarantee success. We need to spark

more moments of engagement
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BRINGING OUR PRILOSOPRY
TOLIFE
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SEGURING
DATA
FEARLESOLY




Seclore

HOW TO OPEN A SECLOREFILE ~ CAREERS ~ CUSTOMER SUPPORT  SITE SEARCH Q

s E B Lu R E"" Platform v  Why Seclore v+  Partners v  Learn v Company v

Share Data Fearlessly

Data Security Software for the
Enterprise

Get Started

Envision a World Where
Your Data Is in Your Control

©@

Prevent Data Theft Achieve Compliance

Set dynamic enterprise-level policies and granular controls to Gain continuous visibility and control of digital assets with real-
maintain total authority over your digital assets, even when they time insights and the ability to revoke permissions with a single
leave the enterprise. click.

© Prevent Ransomware © Application Data Security © Data Privacy © Cybersecurity Frameworks
© Insider Threat Protection © IP Protection © Industry Compliances

© Prevent Data Exfiltration © Cloud Data Security

Data-Centric Security G

Seclore provides visibility into your enterprise’'s most sensitive
assets, who has access, what access they have, and what

The Seclore Difference unauthorized actions have been blocked. Gain risk insights
from interactive dashboards to granularly investigate data

Your data is in constant motion. Once it leaves your enterprise — usage.

whether shared with a trusted third-party or leaked — it's out of

yo.ur Fontrol. VYe call this the data security gap, and we're on a sn Protect Your Sensitive Digital Assets

mission to fix it. =ﬁ

Enable seamless collaboration while protecting your digital
assets from data theft and risk of non-compliance. Set
dynamic policies at the enterprise-level or granularly by user.

The Seclore platform takes a data-centric approach to security
by giving you the ability to see, protect, and control your digital
assets — wherever they go.
1823 Control How Your Digital Assets Are Used
B
No matter how far your data travels, control is always at your
fingertips. Assign and revoke access and permissions to
sensitive digital assets with ease.

Trusted by Industry-Leading Enteprises

adani StC OSBI KLAH

HOWTO OPENASECLOREFILE  SEARCH Q LanGuace @

v 4 o tad
SECLORE Platform v Solutions v Pricing Resources v Partners v About v Support Vv Bt cemo

Share data fearlessly

Consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt.
Neque porro quisquam est, qui dolorem ipsum

Get ademo Platform overview

MERICAN
EXPRESS

PLATFORM OVERVIEW

Data protection,
secure collaboration,
and data compliance
for enterprises

Seclore’s data-centric security platform seamlessly orchestrates and

SECLORE

fot

CONTROL

automates the discovery, classification, protection, monitoring and

tracking of digital assets that contain sensitive, private, or regulated
data anywhere.

Platfrom Overview

PLATFORM BENEFITS

Effortless protection, visibility,
and control for your data

Maintain visibility and control over sensitive, private, and regulated data shared inside and outside your organization,
whether that data is on-premises or in the cloud. Seclore protects your sensitive digital assets throughout their entire
lifecycle no matter where they are stored, how many times they are copied or downloaded, or how widely they are
shared outside your organization.
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Secure business
collaboration

Add persistent data protection to your most
valuable digital assets to enable secure
collaboration between individuals, teams, and
enterprises wherever they are.

Capabilities

Amplify security
investments

Orchestrate protection across your
enterprise through integrations with your

existing DLP, DSPM, CASB, and classification
to reduce security risks.

Easily achieve
compliance

Assure compliance with regulatory
frameworks through data-centric security,
reducing admin overhead despite rapidly
evolving compliance requirements.

THE CHALLENGE

The cybersecurity landscape is a high-stakes digital
environment where enterprise businesses deploy cutting-
edge defenses against ever-evolving threats. For emerging
solution providers like Seclore, breaking through means
establishing a foundation of continuity and trust. By
refreshing its brand and website, the Seclore team sought to
position the brand as a uniquely credible industry leader——

projecting confidence and freedom in a fear-driven category.



Seclore

THE SOLUTION

We updated the brand with a vibrant, confident look and
feel to align with its bold, new positioning——urging security
teams to, “Share data fearlessly.” These updates to the color
palette, typography, graphics, patterns, and iconography

were made to differentiate Seclore in its market. We also

developed brand guidelines and content templates to ensure

consistent application across marketing initiatives. The
updated components were brought to life in a reimagined

user experience on the website.
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Seclore

SECLORE
BRAND
GUIDELINES

Contents LOGO

ICONOGRAPHY

SECLORE

LOGO

The logo

The Seclere logo s bold. confident, end sold. it
reflects the strength and reisbility of our data

approach

The Seclere koo should work across i media
Whether it appears on the web, in print. on
Screen, o at an event, th document provides
the guidance to adact the kogo to its appropriste
design context

SECLORE

Logo colors

Anplayed in Seclore Red or In White.In
spmcial Cases, & hack wersion of cur logo Gin e
wsed when there are limitaticns with printing.
The folicwng exampies show which color logo.
<an e Lnad on each color background.

Primany

The most commonly used versions of the Seckore
00 are white on dark backgrounds or Seclore.
bred oo light o whate backgreunds

SECLORE

COLOR IMAGERY
TYPE APPLIED

SECLORE

SECLORE

Specifications

There are three versioms of eor loge. each with

Trademark logo
primary logo. 1t should be used in

Logo without trademark
Use the logo witheet the tradesark on agp
where the logo wil be displayed at  small size

Clearspace

The Seciore kg d abways have some

bresthing room. In each case. the height of the
§" i the Seclore logo defires the mmimus

length and hexght of the logos cearpace.

Minimam sive
Its rportant to mere that the logo sty
remains logibie, especiaily when designing

The s priet sizes are detaited betow

“S"Logo
The S version of the koo s reserved only for

very small appli h 26 £avicons or social
media profikes.

Sochore Brand Guide

Color misuse

e taclore color paiette pacts the
integrity of o beand ard tha effectveness of our

SECLORE SECLORE

SECLORE SECLORE

SHARE
DATA

GRAPHICS

e most recognizablle part of cur
n not to T SECLORE

Bebow are exarmgles of logo mause.

SECLORE

SECLORE

SECLORE = = SECLORE

Secore Brand Gudelines

e Exo 2 Light
Exo 2 Regular

by Natanae! Gama. £xo 2 has & strong, technical feed that

the scientiic apgrosch thet &ffen

Overview

prinary cokor and signe
gency Deep Space and Whte ave
umed for backgrounds and text and represent

the vast,infrite laeducape of our dustry.

The wanmes spectrum of Supporting colors
represents the technology, speed, and loyers of

The graphic to the right shows
of colors that shoukd be used when creating &
Sediere document.

Hierarchy

The comuntent spphcation of type wies and treatments can
help lend clarity 10 brand messaging By employing a fe

type Merarchvy the readebility

wil remain clear and meaningful. The examples on the page

LOREM IPSUM DOLOR
SIT DEIAMET SOLIS

e Brand Gudelines

Color palette

Our primary colors ave Seclore Red, Deep

ry cobors are composed of U
shedes of red, orange, and yelow, and are
wand t ade depth and variety to our brand
These shouid be Used sparingly and werk well
oduct UL, and

ad8tional level of vanation is needed. They
the sophistication of
i offer Aextity when

pared with our primary and secosdary Co0rs

They mork esecially wek a3 backgrounds

Hierarchy: alternate

1 3 ot avadable for deskiop uses wuch s Powerpoint
Then we use the system font Arial TS assures that other

wters and viewers will have Uhe fonks on theis systems and
avoids the fonts being repfaced by other defaults. This way,

Socondry Covrs

LOREM IPSUM DOLOR
SIT DEI AMET SOLIS

iy that aho need 10 be approved

by the Seckere brand team

Gradients

aients are assdable 1o add
composition. These gradents
ngs like data visvals o
background petterns, such s
However, not every composticn reeds
Pradent, Use them sparingly 10 draw tention

t k. parts of your composition

‘S' Lock

The primary focal point of cur display aed socil
2 7 the'S” Lack, which serves a both a visual
repreentation of how we “Seciore the deta” and s
tage for idetifying the many types of data and

oMM ations Wil be viewed 23 nended experierces we protect, Take care 1o follow the

¢ v g o coces She £t : FEARLESSLY

¢ (e Sacreloga o wel 5 e 3 L Exo 2M ed ium Ceowor 3 e Wt T bAOED Lorem ipsum dolor sit amet Lorem ipsum dolor sit amet

spproved crops of the 'S’ Lock deper

Seckore Braed Guideines

‘S' Lock
specifications

The 'S” Lock graph

materials only and &

Dark Mode
Shoukd be used for lighter envronmen
the Seclore ads to stand out

Light Mode
Shoukd be used for darker environments

version the drop shadows and colo

evaanating shapes are shghtly Sghter than in the
Dark Mode ersicn.

Seciore Brand Guidebn

et mtas Exo 2 Bold

The Seciore body copy font Mukta was sebected bacasse it pairs

Access.
0 2is 8 Google font and can be accessed here

Mukta Ligh
Mukta Regular
Mukta Semibold
Mukta Bold

Mubta i 2 Googhe font and can be accessed |

4 Seclore Brand Guidelines
Dark Made Light Made

Patterns

The bachgpwend peterms e

Cute Vbete gaplici routig s bt
dymamicbachivup for theS Lack and . Thase
mOsEn eleTerts for cptema Contrast, begibirty,
oot

Seciore Brand Gudelines

headlines and subbead copy

 caps, 64 g1, ne spacing
202 Ught, 12 pt, 120% bine spacing

302 Light, 24 pt, WO e spacing
Mckta Bold, 20 pt. 120 be spacing

<y Wskta Begular, W g2, 140% fine spacing

The Divide

Seckee's data-centrc security protects data nside and
outside the perimeter, The Divide is the visual mechanism
that sllown i to dentify both udes by represetiog the
them. The angie of the Divide & 45
degrees with the exception of special uses that cam be
) or horizontal

with gradient color
bands that origimate #om the bottom ket comer and fade
o Dewp Sppace i the Lpper right coreer

The Divide can akio ke wed create s

50050 of movement asd dta being shared out bayond the

permiter where gradated shapes of the S’ Lock create the
of emanating dota

Specialuse adge glow
A ratial gractert glan memnge from beiow the top drade
ape in either angled o vertical contgurations. This
treatiment is only to be used with the agproval of the

Seckore Brand Guidednes

wah grachent hands

Lorem Ipsum dolor sit amet consectetur

adipiscing elit Ut et massa mi

Lorem psum door

Morbi interdum molis sapien. Sed ac
risus Shanefus lacinis, magna &
larncorper lsoree, ectis oy
pudvinas risus, vitae laclisis ibero
dolor 3 purussed vel [aces.

Specinl e moth &5 degroe anghe chede

Lectus arcu putvinar risus
Eget sed mus amet ukrices massa
pelrntemque oborta a Amet id
WOARBAL A eus. Pharetra kobortis netus
vitae id reque cenare selerisque.

The O ide wih ¥

1) Ariad Regutar, A caps, S8 pt. 100% linw spacing
12 Arial Regular, 32 pt, 120% line spacieg
Aol Regular, M line spacing
Acial Rokd, 20 pt, 120% ke spacing
Arisl Reguler, 0% ine spacieg.

Arial Bold, 16 pt. WO ne spacing

Arial Regular
Arial Italic

Arial Bold
Arial Bold Italic

3D'S' Lock

The 305 Lock s for special wsage in motion and
videa, Do not use the 30 S’ Lock 5 3 standalone
logo ar without permisssn from the Seccre
beand team

4 Seclore Brand Gudelines

Ught Mode

Lorem ipsum dolor sit amet consectetur

adipiscing elit Ut et massa mi

Lorem ipsum dolor

Mort intordum molis sagien. Sed
ac risus. Phaselhs lacing, magrs 3
Aamoorper Isorest, lectus 10y
pulving raus, vites faciing Bero
Golor @ punussed vel lacus

Lectus arcu pulvinar risus
Eget s0d mus amet utrices masea
peforiesque borts a Amet i
volutpet ot eu Phavetrs lbonts
netus wiae i noque omane
wolseaque

SECLORE
YOUR DATA,
SECURE YOUR
FUTURE

sire and sspect ratio.

Data visualization

Our color palette was crafted to allow for

Gfferentiation specifically for the use of deta

Wiabiation n costert sweh as infogr ashics o well
S Ul irstances. T0 the righe an examphes of




Seclore

”

SHARE
DATA
FEARLESSLY

Seclore your data to
minimize cyber threats

SECLORE




Seclore

SECLORE Platf
one v Solutions v

SHARE

DATA
FEARLESSLY

Seclore your datato
minimize cyber threats

Get a demo

A flex




Seclore

SHARE
DATA

S H A R E @ 2 Seclore your firm's
sensitive customer data

DATA
FEARLESSLY
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Seclore

SHARE DATA
FEARLESSLY IN

FINANCIAL SERVICES SHARE
SECLORE DATA
FEARLESSLY
SHARE DATA
FEARLESS LY |N Seclore your data to

Fl NAN CIAL minimize cyber threats
SERVICES

Seclore your firm's sensitive data
and ensure compliance

Seclore your firm's sensitive data )
and ensure compliance
[3

‘ Seclore

Un i
authorlzed Activities

104

74%

Lorem ipsum g
m”se(tetuv, Ut

6.5K ¥

Lorem iPsum

olor sit amet
Ultriceg

dolor

Sit am

mnse((etur.ul Ultrices )
ces
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YOU GUYS HAVE BEEN GREAT
PARTNERS ON THIS JOURNEY.
LOOKING FORUY ARD T0O GONTINUING
THE GOOD WORK HERE.
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