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WE ARE 
A GLOBAL GROUP 
OF INDUSTRY 
SPECIALISTS 
CRAFTING MOMENTS 
THAT MATTER FOR 
BRANDS SHAPING 
THE FUTURE.

Introductions



Our six focal points

Built-to-last brands applied to customer-

centric web experiences that drive 

measurable action.

Activating brand stories by creating 

moments to spark new audience 

engagement and awareness.

Single- or multi-campaign demand 

generation strategies to capture and 

qualify leads for sales team follow-up.

Designing 1:1, 1:few, and 1:many strategies 

and activating programs into market 

through intent-led media.

Planning, buying, and reporting on paid 

media across search, social, display, 

content syndication, direct buys, CTV, 

and OOH. 

Video to infographic, short- and long-form 

content to educate and inspire audiences.

BRAND 
CAMPAIGNS

DEMAND 
CAMPAIGNS

ABM 
PROGRAMS

MEDIA + 
REPORTING

CONTENT 
DEVELOPMENT

BRANDING + 
WEB REFRESH



BRANDS
WE’VE BEEN
PROUD TO
PARTNER 
WITH

Clients



Part agency; part consultancy

WE HELP GTM LEADERS 
BRIDGE BUSINESS STRATEGY 
AND MARKETING EXECUTION
How? By integrating the capabilities of a management 
consultancy and a marketing agency—all underpinned 
by analytics, data and technology, and all under one roof. 
Net result: Accelerated performance. Zero signal loss from 
strategy through execution.

Our client focus       Brands in complex markets:

300 4 6 6
Expert
teammates

Integrated 
services 

NA & UK
locations

Key 
industries

+
GO-TO-MARKET STRATEGY 

MARKETING DATA & ANALYTICS

BRAND-TO-DEMAND-MARKETING

PUBLIC RELATIONS & COMMS

Part Consultancy Part Agency



WHAT WE HEARD                    
FROM YOU



What we heard from you

WHAT 
MAKES THIS 
PROJECT 
UNIQUE

Looking for an agency to partner with on:

1. Brand visual identity assessment and extension

• Considerations include extended color pallet, patterns, iconography

• Updated brand guidelines 

2. Visual update to LeanData.com

• No UX, site mapping, copy or development required

3. Full funnel campaign strategy with campaign concepts

• Campaign will be the launch of new LeanData positioning (complete 
June 19) and the newly updated brand

Dates to consider:

• Internal positioning and brand reveal July 21

• LeanData is looking to reveal the new positioning, brand and refreshed 
website at OpsStars (October 15)



BUILDING STRONG
MODERN BRANDS



Building strong, modern brands



Building strong, modern brands



Building strong, modern brands



BRINGING OUR PHILOSOPHY
TO LIFE



Case study

SECURING 
DATA 
FEARLESSLY



Seclore

THE CHALLENGE
The cybersecurity landscape is a high-stakes digital 

environment where enterprise businesses deploy cutting-

edge defenses against ever-evolving threats. For emerging 

solution providers like Seclore, breaking through means 

establishing a foundation of continuity and trust. By 

refreshing its brand and website, the Seclore team sought to 

position the brand as a uniquely credible industry leader—

projecting confidence and freedom in a fear-driven category.

Before

After



Seclore

THE SOLUTION
We updated the brand with a vibrant, confident look and 

feel to align with its bold, new positioning—urging security 

teams to, “Share data fearlessly.” These updates to the color 

palette, typography, graphics, patterns, and iconography 

were made to differentiate Seclore in its market. We also 

developed brand guidelines and content templates to ensure 

consistent application across marketing initiatives. The 

updated components were brought to life in a reimagined 

user experience on the website.



Seclore



Seclore



Seclore



Seclore



Seclore



YOU GUYS HAVE BEEN GREAT 
PARTNERS ON THIS JOURNEY. 
LOOKING FORWARD TO CONTINUING 
THE GOOD WORK HERE.

—Vishal Gupta, CEO, Seclore

Seclore



DISCUSSION




